
 1 

PAUL M. HIRSCH 
James L. Allen Distinguished Professor of Strategy, Management and Organizations 
Chair of Management and Organization Department 
Kellogg School of Management 
Northwestern University, Illinois (USA) 
 

 
PUBLICATIONS

1
 

Books  

(1987) Paul M. Hirsch, Pack your own parachute: How to survive mergers, takeovers, and other corporate disasters, 
Addison-Wesley Publishing. 

(1977) Paul M. Hirsch, Strategies for communication research, Sage Publications. 

 

Articles and Book Chapters  

(2006) Paul M. Hirsch, A master reflects on the sociology of work and the discipline. William Form's legacy, Work and 
Occupations, Vol. 33, No. 1, 5-7. 

(2006) Paul M. Hirsch and Michaela De Soucey, Organizational restructuring and its consequences: Rhetorical and 
structural, Annual Review of Sociology, Vol. 32: 171-189. 

(2005) Peer C. Fiss, Paul M. Hirsch, The discourse of globalization: Framing and sensemaking of an emerging 
concept, American Sociological Review, vol. 70 (february:29–52). 

(2003) Paul M. Hirsch, The dark side of alliances: The Enron story, Organization, 10: 565-567. 

(2003) Michael Lounsbury, Marc Ventresca and Paul M. Hirsch, Social movements, field frames and industry 
emergence: A cultural–political perspective on US recycling, Socio-Economic Review, 1:71-104. 

(1999) Paul M. Hirsch, Daniel Z. Levin, Umbrella advocates versus validity police: A life-cycle model, Organization 
Science, Vol. 10, No. 2 (Mar. - Apr.), pp. 199-212. 

(1998) Michael. Lounsbury, Paul M. Hirsch and Steven Klinkerman, Institutional upheaval and performance variation: A 
theoretical agenda and illustration from the deregulation of commercial banks, Advances in Strategic 
Management. 

(1997) Paul M. Hirsch, Sociology without social structure: Neoinstitutional theory meets brave new world (review of: W. 
Richard ed., Institutions and Organizations: Theory and Research, Sage Publications, 1995), American Journal 
of Sociology, Volume 102, Number 6 (May): 1702–23. 

(1997) Paul M. Hirsch, Michael Lounsbury, Ending the family quarrel. Toward a reconciliation of "old" and "new" 
institutionalisms, American Behavioral Scientist, Vol. 40, No. 4, 406-418. 

(1996) Paul M. Hirsch, Michael D. Lounsbury, Book review essay: Rediscovering volition: The institutional economics 
of Douglass C. North, The Academy of Management Review, Vol. 21, No. 3 (Jul.), pp. 872-884. 

(1992) Paul M. Hirsch, Processing fads and fashions: An organisation set analysis of cultural industry systems, in 
Simon Frith and Andrew Goodwin (eds.), On Record: Rock Pop and the Written Word, New York: Pantheon, 
127–39. 

(1992) Paul M. Hirsch, Globalization of mass media ownership. Implications and effects, Communication Research, 
Vol. 19, No. 6, 677-681. 

(1990) Paul M. Hirsch, Ray Friedman, Mitchell P. Koza, Collaboration or paradigm shift?: Caveat emptor and the risk of 
romance with economic models for strategy and policy research, Organization Science, Vol. 1, No. 1, pp. 87-97. 

(1990) Paul Hirsch, Stuart Michaels, and Ray Friedman, Clean models vs. dirty hands: Why economics is different from 
sociology, in Sharon Zukin and Paul DiMaggio (eds.), Structures of Capital: The Social Organization of the 
Economy, Cambridge University Press, Pp. 39-56. 

(1987) Paul M. Hirsch, Stuart Michaels, and Ray Friedman, ’Dirty Hands’ and ‘Clean Models’, Theory and Society: 317-
336. 

(1986) Paul M. Hirsch, From ambushes to golden parachutes: Corporate takeovers as an instance of cultural framing 
and institutional integration, The American Journal of Sociology, Vol. 91, No. 4 (Jan.), pp. 800-837. 

(1985) Paul M. Hirsch, U.S. Cultural productions: The impact of ownership, Journal of Communication, vol. 35, no. 3, 
pp. 110-21. 

(1985) Paul M. Hirsch, U.S. cultural productions: The impact of ownership, Journal of Communication 35 (3), 110–121. 

                                                 
1
 Not to be considered as full list. Updated: January 22, 2007. 



 2 

(1981) Paul M. Hirsch, On not learning from one's own mistakes. A reanalysis of Gerbner et al.'s findings on cultivation 
analysis. part Ii, Communication Research - An International Quarterly, v8 n1 p3-37 Jan. 

(1981) Paul M. Hirsch, Distinguishing good speculation from bad theory. Rejoinder to Gerbner et al., Communication 
Research - An International Quarterly, v8 n1 p73-95. 

(1980) Paul M. Hirsch, On Hughes's contribution: The limits of advocacy research, The Public Opinion Quarterly, Vol. 
44, No. 3 (Autumn), pp. 411-413. 

(1977) Paul M. Hirsch, Social science approaches to popular culture: A review and critique, The Journal of Popular 
Culture 11 (2), 401–413. 

(1977) Paul M. Hirsch, Public policy toward television: Mass media and education in American society, The School 
Review, Vol. 85, No. 4 (Aug.), pp. 481-512. 

(1976) Paul DiMaggio, and Paul M. Hirsch, Production organizations in the arts, American Behavioral Scientist, 19/6: 
735–52. 

(1975) Paul M. Hirsch, Organizational effectiveness and the institutional environment, Administrative Science 
Quarterly, Vol. 20, No. 3 (Sep.), pp. 327-344. 

(1972) Paul M. Hirsch, Processing fads and fashions: An organization-set analysis of cultural industry systems, The 
American Journal of Sociology, Vol. 77, No. 4 (Jan.), pp. 639-659. 


